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WHAT’S IN HERE

1. How TNVacation.com can help market your business 

2. How to add & edit partner pages 
3. Minimum requirements & best practices 

4. Page scoring 

5. Approval process 

6. Contact information

2



H O W  T N VA C A T I O N . C O M  C A N  H E L P  M A R K E T  Y O U R  B U S I N E S S

3

1



INSPIRING TRAVELERS TO VISIT YOU

We want to inspire travelers to experience the best of Tennessee. 
That’s you — the places and spaces that make Tennessee like no 
other place on earth. That’s why the new TNvacation.com 
highlights partners in nearly every corner of the site, and gives 
visitors easier ways to find you and add you to their itineraries. 
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WHERE YOUR PARTNER 
PAGE MAY APPEAR

Trip Planner 
An interactive search that helps 
travelers find and save things to do and 
places to stay, eat and drink during 
their Tennessee trip.
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See an example

https://vml.invisionapp.com/share/CE8VIBFAR#/211449905_Trip_Planner_01_Light_Category
https://vml.invisionapp.com/share/CE8VIBFAR#/211449905_Trip_Planner_01_Light_Category
https://vml.invisionapp.com/share/CE8VIBFAR#/211449905_Trip_Planner_01_Light_Category
https://vml.invisionapp.com/share/CE8VIBFAR#/211449905_Trip_Planner_01_Light_Category
https://vml.invisionapp.com/share/CE8VIBFAR#/211449905_Trip_Planner_01_Light_Category


WHERE YOUR PARTNER 
PAGE MAY APPEAR

City pages 
An overview page that highlights key 
attractions in each city, including 
curated lists of partners.
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See an example

https://vml.invisionapp.com/share/CE8VIBFAR#/211286577_City_
https://vml.invisionapp.com/share/CE8VIBFAR#/211286577_City_
https://vml.invisionapp.com/share/CE8VIBFAR#/211286577_City_
https://vml.invisionapp.com/share/CE8VIBFAR#/211286577_City_
https://vml.invisionapp.com/share/CE8VIBFAR#/211286577_City_


WHERE YOUR PARTNER 
PAGE MAY APPEAR

Region pages 
An overview page that highlights key 
attractions in the East, Middle, West 
and Smokies regions.
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See an example

https://vml.invisionapp.com/share/CE8VIBFAR#/211286058_Region_-_West
https://vml.invisionapp.com/share/CE8VIBFAR#/211286058_Region_-_West
https://vml.invisionapp.com/share/CE8VIBFAR#/211286058_Region_-_West
https://vml.invisionapp.com/share/CE8VIBFAR#/211286058_Region_-_West
https://vml.invisionapp.com/share/CE8VIBFAR#/211286058_Region_-_West


WHERE YOUR PARTNER 
PAGE MAY APPEAR

Articles 
Articles now highlight partner pages 
for partners mentioned in the article 
so readers can quickly learn more 
about you or quickly add you to their 
trip in the Trip Planner.
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See an example

https://vml.invisionapp.com/share/CE8VIBFAR#/202307546_S2_Article_-_Itinerary
https://vml.invisionapp.com/share/CE8VIBFAR#/202307546_S2_Article_-_Itinerary
https://vml.invisionapp.com/share/CE8VIBFAR#/202307546_S2_Article_-_Itinerary
https://vml.invisionapp.com/share/CE8VIBFAR#/202307546_S2_Article_-_Itinerary
https://vml.invisionapp.com/share/CE8VIBFAR#/202307546_S2_Article_-_Itinerary


WHERE YOUR PARTNER 
PAGE MAY APPEAR

Other partner pages 
Your partner page will also appear on 
partners you have tagged as related to 
you, or partners that are located 
nearby.
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See an example

EAT & DRINK

https://vml.invisionapp.com/share/CE8VIBFAR#/203521937_Partner_-_1_Article
https://vml.invisionapp.com/share/CE8VIBFAR#/203521937_Partner_-_1_Article
https://vml.invisionapp.com/share/CE8VIBFAR#/203521937_Partner_-_1_Article
https://vml.invisionapp.com/share/CE8VIBFAR#/203521937_Partner_-_1_Article
https://vml.invisionapp.com/share/CE8VIBFAR#/203521937_Partner_-_1_Article


H O W  T O  A D D  &  E D I T  P A R T N E R  P A G E S
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See What’s New
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WATCH THE DEMO VIDEO

https://youtu.be/iTYB8Mm3pJ8
https://youtu.be/iTYB8Mm3pJ8
https://youtu.be/iTYB8Mm3pJ8
https://youtu.be/iTYB8Mm3pJ8
https://youtu.be/iTYB8Mm3pJ8


ACCESSING THE  
PARTNER PORTAL
Go TNVacation.com and click the Industry 
Login link in at the bottom of the page to 
access the Partner Portal. Log in using the 
email and password you used to create your 
account. 

If you forgot your password, click the link 
at the bottom of the login screen. Then click 
“Submit” to receive an email with instructions 
to reset your password.  

If you need to create a new account, 
follow the link at the bottom of the login screen 
and complete the form to create a new 
account. 
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adding a partner page

To begin creating your partner page, 
log in to the Partner Portal. Then click 
the Submit New Partner Page 
button from your home screen.
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EDITING A PARTNER PAGE

You can edit and add to your partner 
page clicking through the categorized 
tabs on the Partner Portal and 
completing the form fields they contain. 

Click Preview to check out your page’s 
progress. Any time you make changes to 
your page, be sure to click Save. 

Keep adding content to build a complete 
partner page that will showcase what 
makes your business a must-visit stop on 
Tennessee travelers’ itineraries.
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M I N I M U M  R E Q U I R E M E N T S  &  B E S T  P R A C T I C E S
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minimum requirements

All partner pages must contain 

1. Partner name 

2. Hero image and alt text 

3. Address 

4. URL (website, Facebook, Twitter, etc.) 

5. Listing image and alt text 

6. Listing text 

7. Partner description 

8. At least 1 business category  
(but no more than 3 per sub-category)
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minimum requirements

17

3

All partner pages must contain 

1. Partner name 

2. Hero image and alt text 

3. Address 

4. URL (website, Facebook, Twitter, etc.) 

5. Listing image and alt text 

6. Listing text 

7. Partner description 

8. At least 1 business category  
(but no more than 3 per sub-category)



minimum requirements
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All partner pages must contain 

1. Partner name 

2. Hero image and alt text 

3. Address 

4. URL (website, Facebook, Twitter, etc.) 

5. Listing image and alt text 

6. Listing text 

7. Partner description 

8. At least 1 business category  
(but no more than 3 per sub-category)



minimum requirements
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6
All partner pages must contain 

1. Partner name 

2. Hero image and alt text 

3. Address 

4. URL (website, Facebook, Twitter, etc.) 

5. Listing image and alt text 

6. Listing text 

7. Partner description 

8. At least 1 business category  
(but no more than 3 per sub-category)
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BEST PRACTICES

The best partner pages feature a well-
edited selection of high-quality images 
— stunning views, active visitors, unique 
atmosphere — along with concise, 
compelling descriptions. 

Be sure to include the URLs of your 
social media pages (including a new 
TripAdvisor integration!),  your website, 
direct links to purchasing tickets, daily 
hours and contact information. 
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TAKING PHOTOS

You don’t have to hire a photographer to 
get great photos. Just use your 
smartphone! Going outside during the 
daylight and snapping a photo of your 
storefront can improve your page’s appeal 
(and page score!) dramatically.  

Tip: Make sure you take photos at a 
horizontal orientation to be more website-
friendly.  
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W H A T ’ S  N E W
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HERO VIDEO

Now, you can make a strong impression by 
featuring a YouTube video* on your partner 
page.  A play button will be displayed on top 
of your hero image with a short video title 
and description to entice visitors to click play.  

To add a video to your page, go to the Hero 
Media tab in the Partner Portal. 
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✴ Videos must be uploaded to YouTube 
to be embedded in the site. 



LISTING INFORMATION

Your listing is comprised of a 
background image, your business name, 
listing category and listing text — one or 
two sentences about your business that 
appear when a user rolls over your 
listing. This listing appears throughout 
the site, and is the first impression you’ll 
make on Tennessee travelers. 
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FEWER CATEGORIES
Proper category tagging is key in the new 
site.  We stripped 260 categories down to 
40 meaningful, helpful categories. You must 
choose at least 1 category, but are limited to 
a maximum of 3 per sub-category.  Make 
sure you choose only the categories that 
are most relevant to your business, as pages 
that select frivolous categories will not be 
approved.  

We also added a “Good for Kids” checkbox. 
Check this box only if your business is a big 
attraction for kids, such as a zoo. 
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TRIpADVISOR

We’re now also offering a new feature: a 
TripAdvisor URL. By including a link to 
your TripAdvisor listing, the official 
TripAdvisor rating badge will be added to 
your page. 
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ARTICLES

If your partner page is featured in an 
article, your Listing will appear at the 
bottom of the article and the article will 
also appear on your partner page.  
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P A G E  S C O R I N G

28

5



PAGE SCORING

What is page scoring? 
Pages will be automatically scored. The more complete 
and high-quality your page is, the higher its score will be. 
(Specific scoring system on next page.)  

Why does my page score matter? 
The new site uses algorithms to serve relevant content 
to visitors based on what we know about them. However, 
it also prioritizes higher quality, higher scoring content. 
The higher your page scores, the more chances visitors 
have see your page.
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3,412 
VISITORS

PAGE SCORE: 9

1,677 
VISITORS

PAGE SCORE: 6

839 
VISITORS

PAGE SCORE: 4



PAGE SCORING

Partner Pages 
• Listing Image   3 pts 

• Listing Text    1 pt  

• Hero Image   1 pt 
• Slider Images   1 pt 
• YouTube Video  1 pt 

• Website URL   1 pt   

• TripAdvisor URL  1 pt 
• Email Signup URL  1 pt 

Events 
• Listing Image   3 pts 

• Listing Text    1 pt 

• Hero Image   1 pt 
• Slider Images   1 pt 
• YouTube Video  1 pt 

• Website URL   1 pt 

• Facebook URL  1 pt 
• Email Signup URL  1 pt 

Articles 
• Default    6 pts 

• Featured Video  1 pt 

• Featured Content 1 pt 
• Featured Author  1 pt 
• Subtitle    1 pt
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P A G E  A P P R O VA L
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approval process
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Once you create your page, it will be submitted for approval by the TN Vacation team. 

To ensure your page gets approved, double check to see that your: 

Address is correct 

Content categories accurately describe your business’ primary focus 

Photos/video are appropriate and you have rights to use them 

Your short description and listing text provide value and accurately 
describe your business 



C O N TA C T  I N F O R M A T I O N
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QUeSTIONS?

If you have any questions about your assignment or need 
help along the way, please contact a division manager.
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Marty Marbry 
West Tennessee Division Manager 

Marty.Marbry@tn.gov 

Sara Beth Urban 
Middle Tennessee Division Manager 

SaraBeth.Urban@tn.gov  

Dave Jones 
East Tennessee Division Manager 

Dave.Jones@tn.gov

mailto:Marty.Marbry@tn.gov
mailto:SaraBeth.Urban@tn.gov
mailto:Dave.Jones@tn.gov

