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Tennessee	Travel	Spending

Week	Ending 27-Jun 4-Jul 11-Jul 18-Jul 25-Jul 1-Aug 8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 19-Sep 26-Sep 3-Oct 10-Oct 17-Oct 24-Oct 31-Oct 7-Nov

Spending	($	Millions) 270 303 263 261 263 272 279 279 292 257 309 267 277 266 279 285 304 303 291 269

Pecent	Change	over	
2019 -42% -35% -43% -44% -43% -40% -38% -38% -36% -43% -29% -39% -37% -39% -36% -35% -31% -31% -34% -36%

WEEKLY TRAVEL SPENDING - U.S. & TENNESSEE

SOURCE:  U.S. Travel

https://www.ustravel.org/sites/default/files/media_root/document/Coronavirus_WeeklyImpacts_11.12.20.pdf?utm_source=MagnetMail&utm_medium=email&utm_content=11.12.20%20-%20COVID%20Research%20Weekly&utm_campaign=ust
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TENNESSEE HOME STATE WEEKLY TRAVEL INDEX DOWN -12.3% OVER THE PREVIOUS YEAR 
(11/8-11/14)

Tennessee U.S. 

SOURCE:  Arrivalist (11/16)

https://www.arrivalist.com/daily-travel-index/


5 SOURCE:  Destination Analysts

WHILE AMERICANS OVERWHELMINGLY REMAIN IN AN ELEVATED STATE OF ANXIETY, FEWER FEEL THE 
CORONAVIRUS SITUATION IS GOING TO GET WORSE IN THE NEXT MONTH.

https://go.destinationanalysts.com/l/868421/2020-11-10/x8lhd/868421/1605044759HehPQZqJ/Destination_Analysts_CTSI_Presenation_of_Findings_11_10_20.pdf


6 SOURCE:  Destination Analysts

NEARLY 6-IN-10 AMERICANS HAVE RETURNED TO A READINESS STATE OF MIND AROUND TRAVEL.

https://go.destinationanalysts.com/l/868421/2020-11-10/x8lhd/868421/1605044759HehPQZqJ/Destination_Analysts_CTSI_Presenation_of_Findings_11_10_20.pdf


7 SOURCE:  Destination Analysts

OVER A THIRD OF TRAVELERS SAY THEY WOULD BE HAPPY TO SEE AN AD PROMOTING TOURISM TO 
THEIR COMMUNITY AND ALMOST HALF THINK PEOPLE SHOULD BE WEARING MASKS IN THE ADS. 

https://go.destinationanalysts.com/l/868421/2020-11-10/x8lhd/868421/1605044759HehPQZqJ/Destination_Analysts_CTSI_Presenation_of_Findings_11_10_20.pdf


8 SOURCE:  Destination Analysts

NOW 60.2% SAY THAT THE RECENT INCREASES IN COVID-19 CASES AROUND THE COUNTRY HAVE 
MADE THEM LESS LIKELY TO TRAVEL IN THE NEXT THREE MONTHS.

https://go.destinationanalysts.com/l/868421/2020-11-10/x8lhd/868421/1605044759HehPQZqJ/Destination_Analysts_CTSI_Presenation_of_Findings_11_10_20.pdf


9 SOURCE:  Destination Analysts

 NOTABLY FEWER AMERICANS NEED A NUMBER OF CIRCUMSTANCES TO BE IN PLACE TO RETURN TO 
NORMAL COMPARED TO THE FIRST PHASE OF THE PANDEMIC IN APRIL.

https://go.destinationanalysts.com/l/868421/2020-11-10/x8lhd/868421/1605044759HehPQZqJ/Destination_Analysts_CTSI_Presenation_of_Findings_11_10_20.pdf


10 SOURCE:  Destination Analysts

IN ORDER TO ATTEND A FESTIVAL OR EVENT, AMERICANS WANT MASKS REQUIRED, FREQUENT 
CLEANING, AND LIMITED NUMBER OF ATTENDEES ALLOWED. 

https://go.destinationanalysts.com/l/868421/2020-11-10/x8lhd/868421/1605044759HehPQZqJ/Destination_Analysts_CTSI_Presenation_of_Findings_11_10_20.pdf


11 SOURCE:  AAA

AAA ANTICIPATES THANKSGIVING AIR TRAVEL VOLUME WILL BE DOWN BY NEARLY HALF OF PRIOR 
YEARS – TO 2.4 MILLION TRAVELERS. THIS WOULD BE THE LARGEST ONE-YEAR DECREASE EVER.

https://newsroom.aaa.com/2020/11/fewer-americans-traveling-this-thanksgiving-amid-pandemic/?sf132087774=1


12 SOURCE:  Longwoods

FEWER AMERICAN TRAVELERS PLAN TO TAKE A TRIP DURING THE HOLIDAYS - 53% ARE NOT 
PLANNING ANY TRAVEL DURING THE HOLIDAY SEASON, UP FROM 48% A MONTH AGO.

https://longwoods-intl.com/news-press-release/covid-19-travel-sentiment-study-wave-24
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KEY takeaways
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Over half of Americans 

have returned to a travel 
readiness state of mind.  

Excitement for a potential 
getaway (50%) and 

openness (46%) to travel 
inspiration improved, as 

did the ability of discounts 
and price cuts to improve 
interest in travel within the 
next three months (39%). 

While Americans 
overwhelmingly remain in an 
elevated state of anxiety, they 
may be feeling slightly more 

hopeful. This week, 
somewhat fewer feel the 

coronavirus situation is going 
to get worse in the next 

month (58.7% down from 
60.9%).  

50 million Americans are 
expected to travel this 

Thanksgiving—a 10% drop 
from 2019 and the largest 

one-year decrease since the 
Great Recession in 2008. 
According to Longwoods, 
53% of Americans are not 

planning to travel this 
holiday season, up from 48% 

a month ago.  

With their desire for travel 
inspiration returning, 37% 
of American travelers now 

say they would be happy to 
see an ad promoting 

tourism to the place where 
they live. When asked how 

they would advise 
advertising agencies about 
the use of masks in travel 

advertisements, nearly half 
said everyone in the ad 

should wear a mask.  


