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TRAVEL RESEARCH PARTNERS  

IMPACT & FORECASTING SENTIMENT CONSUMER BEHAVIOR 
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Tennessee

Week	Ending 8-Feb 15-Feb 22-Feb 29-Feb 7-Mar 14-Mar 21-Mar 29-Mar 4-Apr 11-Apr

Spending	($	Millions) 414 425 426 422 433 346 143 76 66 57

Pecent	Change	over	2019 0% 3% 3% 2% -1% -21% -67% -83% -85% -87%

WEEKLY TRAVEL SPENDING - U.S. & TENNESSEE

SOURCE:  U.S. Travel

https://www.ustravel.org/sites/default/files/media_root/document/Coronavirus_WeeklyImpacts_04.16.20.pdf


The forecast right now shows that as we move into the summer months restrictions will hopefully loosen and people start to travel 
again. Room demand will be down YoY about 51%. There will be a massive rebound in 2021 with about an 80% increase; however, 
even with the increases in 2021 room demand will still be down 11% over 2019 because of the economic collateral damage and 
residual restrictions on gatherings. 
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SOURCE:  Arrivalist (4/17)

TENNESSEE ARRIVALS UP WEEK OVER WEEK (4/9-4/15)

Tennessee U.S. 

https://www.arrivalist.com/daily-travel-index/


DOMESTIC LEISURE TRAVEL WILL LEAD 
RECOVERY 

Adam Sacks from Tourism Economics believes leisure is going to 
lead travel recovery as seen after other recessions. Allowing 
corporate business travelers back on the road will be a decision 
no CEO will take lightly. 

Domestic travel is going to pick up first. International travel to 
the US will be slower. US travelers are also going to be less likely 
to travel aboard and will travel domestic. 

According to Tennessee’s visitor profile 25% of visitors come to 
see family and friends, which is slightly higher than the U.S. 
average and 63% of visitors are within 200 miles. 

SOURCE: ADARA - 4/9 Webinar,  Hotel News Now, DK Shifflet

SOURCE: ADARA - 4/9 Webinar, Tm O’Toole
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http://www.hotelnewsnow.com/Articles/301184/What-US-hotel-recovery-could-look-like-after-COVID-19


AMERICAN TRAVELERS START LOOKING TO 
FALL AS NEAR-TERM CONCERNS GROW 

There is an uptick in cancellations reported in May, June, 
and July. 

48.5% feel the Coronavirus situation will get worse in the 
U.S. next month. About 31.6% are confident that 
Coronavirus will be resolved by the summer travel 
season.  

53.1% of American travelers say they expect they will be 
traveling in the fall. 

SOURCE:  Destination Analyst (April 13th)7

https://www.destinationanalysts.com/covid-19-insights/covid-19-shareable-media/april-14th-update-on-covid-19s-impact-on-american-travel/


SOURCE: Destination Analyst (March 25-27)

ONE WORD AMERICANS SAY BEST DESCRIBES HOW THEY FEEL ABOUT TRAVEL RIGHT NOW 
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TRAVELERS WILL PRIORITIZE SAFETY POST-CORONAVIRUS

9 SOURCE:  Destination Analyst (April 13th)

https://www.destinationanalysts.com/covid-19-insights/covid-19-shareable-media/april-14th-update-on-covid-19s-impact-on-american-travel/
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LITTLE CHANGE IN PERCEIVED SAFETY OVER LAST WEEK

SOURCE:  Destination Analyst (April 13th)

https://www.destinationanalysts.com/covid-19-insights/covid-19-shareable-media/april-14th-update-on-covid-19s-impact-on-american-travel/


11 SOURCE: Destination Analysts, H2R Research 

TRAVELERS NEED TO HEAR “ALL CLEAR" BEFORE 
FEELING COMFORTABLE PLANNING A TRIP 

71% need to hear some sort of governmental “all clear” before 
they will consider leisure travel and 47% need to know the place 
they are traveling to has had no new COVID-19 cases in the past 2 
weeks.  

Seeing others travel first as well as friends and family traveling also 
makes people more comfortable planning leisure travel.  

https://www.destinationanalysts.com/covid-19-insights/covid-19-shareable-media/
https://mcusercontent.com/44192429f4ba500051a4807e9/files/785880ec-09cc-43c9-800b-4c99c37c242e/H2R_COVID_19_Travel_Attractions_Wave_4_Update.pdf
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SOME AMERICANS WILL JUMP RIGHT BACK INTO TRAVELING

SOURCE:  Destination Analyst (April 13th)

https://www.destinationanalysts.com/covid-19-insights/covid-19-shareable-media/april-14th-update-on-covid-19s-impact-on-american-travel/


TRAVELERS WILL STAY CLOSE TO HOME 

After the pandemic, over half of American travelers say 
they will avoid crowded destinations (55.7%). 

55% of Americans will probably take a Staycation this 
summer.  

49% say the will take road trips with summer and 46% say 
they will take more regional trips near their home. 

SOURCES: Destination Analysts, Longwoods International13
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SOME AMERICANS WILL JUMP RIGHT BACK INTO TRAVELING

SOURCE:  Destination Analyst (April 13th)

https://www.destinationanalysts.com/covid-19-insights/covid-19-shareable-media/april-14th-update-on-covid-19s-impact-on-american-travel/
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AMERICANS ARE DREAMING OF VACATION, 
BUT TRAVEL BRANDS NEED TO BE 
SENSITIVE  

About half of U.S. travelers (52 percent) said that they 
only want to see travel advertising that is addressing their 
response to the COVID-19 pandemic, and 48 percent said 
that they feel it is insensitive for travel companies and 
destinations to advertise right now. 

That doesn’t mean that Americans aren’t dreaming of travel, 
meaning those thinking about marketing to travelers should 
be plan campaigns that are sensitive to the way Americans 
are feeling. 

SOURCE: Travel Pulse

https://www.travelpulse.com/news/features/survey-shows-travelers-dreaming-about-travel-cautious-about-planning.html


People will start  
to vacation by car  

close to home 

Travelers will seek  
more solitary locations 

and activities

1 2 3

KEY takeaways

16

Americans need to  
feel safe to start  
traveling again

Travel brands need to  
be sensitive to how  

Americans are feeling
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