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PREFERRED COLOR / Pantone 871C

“NDTRACK of A NDTRACK of 4

e *°V L MADE IN « " ®Rlc, e 5° U MADE IN « " ®Ric,

TENNESSEE TENNESSEE

NOTES // For digital files, please visit tnvacation.com /mit-toolkit. Colors on this page are not for proofing purposes.
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PRIMARY LOCKUP // The Primary logo lockup is the preferred logo for the State and should be used whenever possible. The ® should always be present as well.

0 NDTRACK of A

e 29U MADE IN - ERIc,

ESSEE

e i R A

PRIMARY LOCKUP / Reverse for dark backgrounds.




THE SOUNDTRACK OF AMERICA. MADE IN TENNESSEE LOGO / Usage Guidelines

ESSEE

LS 8.1

ALTERNATE USAGE / Tennessee and Stars

« MADE IN -

ESSEE

LS 8 1

ALTERNATE USAGE / Made In and Tennessee

ESSEE

ALTERNATE USAGE / Tennessee Only

COLORS / Approved Color Applications

PMS 7589

PMS 7504

PMS 1545

PMS 7559

PMS 160

PMS 138

PMS 711

PMS 5743

PMS 370

PMS 5487
PMS 7543




THE SOUNDTRACK OF AMERICA. MADE IN TENNESSEE LOGO / Spacing and Sizing

SPACING / Do NOT place any element within the
distance of the cap height of the star elements.

NDTRACK or 4

e *°VV MADE IN » "ER1c,

\ESSEE

Kk —m

SIZING / When scaling, adhere to size minimums. If
exceeding the minimum, special permission must be
granted by the State.

NDTRACK of 4

¥ MADEIN F&Ic,

" TENNESSEE

— KA ———
NDTRACK of 4

-MADEIN s “Ric,

TENNESSEE

The so0Y




STAMPS / Each of the key components of the campaign has a visual counterpart, shown below.
These marks should be used in conjunction with any campaign element if at all possible.

ety

CAMPAIGN STAMPS / The Beauty

TUE Mus1/c,

CAMPAIGN STAMPS / The Music

FAMI VACATION

CAMPAIGN STAMPS / Family Vacation




THE SOUNDTRACK OF AMERICA. MADE IN TENNESSEE LOGO // Improper Usage

UNDTRACK °f Am
e 0" MADEIN « Rlcg

" TENNESSEE

QP — (1. g—

IMPROPER USAGE / DO NOT add graphics, text, drop shadows or effects to the logo.

UNDTRACK o7 4

. MADEIN « " ®lc,

NNESSEE

— xR —

IMPROPER USAGE / DO NOT skew or stretch the logo disproportionately.

UNDTRACK of 4,

s00  MADEIN s “Rlcg

The

IMPROPER USAGE #/ DO NOT use any unapproved colors or combinations of colors.




THE SOUNDTRACK OF AMERICA. MADE IN TENNESSEE LOGO // Improper Usage

IMPROPER USAGE / DO NOT place the logo on top of a background or image that makes it difficult to read.

ade in .

IMPROPER USAGE / DO NOT use any part of the logo without “TENNESSEE.”

Made in

IMPROPER USAGE #/ DO NOT change the position, relative size or alignment of the logo’s elements.
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ALL THE VISUAL ASSETS — PHOTO, VIDEO, TYPE, DESIGN —

SHOULD CAPTURE THE ESSENCE OF TENNESSEE. CREATIVE. VISCERAL,

ORGANIC AND DIVERSE, NOTHING SHOULD EVER APPEAR STAGED OR

MANUFACTURED. IT SHOULD LOOK AND FEEL AUTHENTIC. AS THOUGH

[T WAS CRAFTED BY THE STATE ITSELF.
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PRIMARY TYPEFACE // TENNESSEE - REGULAR

AaBbCcDdEeFfGgHnliJjl{kLIMmNn
OoPpQaReSsTtUuVvWwXxYyZz
1234967890

ABCDEFGHIJKLMN ABCDEFGHIJKLMN
OPQRSTUVWXYZ OPQRSTUVWXYZ
1234567890 1234567890

TERTIARY TYPEFACES /

RUR'S MAND
ABCDEFGHITIKLMNOPGORSTOVWXYZ1Z3US567890



(D10

OUR COLOR PALETTE DRAWS ON THE NATURAL
BEAUTY OF TENNESSEE, OBSERVING THE STRIKING
CONTRAST IN LIGHT AND SHADE WHEN COMBINED

WITH TENNESSEE’S INCREDIBLE LANDSCAPE.




| PMS/BREAKDOWN | TINT (100 to 20%)
PMS 7589
PMS 7504
PMS 7535
PMS 1545
PMS 7559
PMS 466
PMS 160
PMS 138

PMS 459

PMS 711

PMS 5743

PMS 370

PMS 7486

PMS 5487

PMS 7543

PMS 538
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1T COMES FROM EVERY GENRE AND EVERY GENERATION. IT IS NOT
COMMERCIAL OR FLASHY — BUT REAL AND SOULFUL. IT IS FILLED WITH
EMOTION. NEEDLE-DROP SHOULD BE AVOIDED IF AT ALL POSSIBLE.

IT SHOULD BE MUSIC CREATED IN THE STATE BY LOCAL MUSICIANS.

FROM THE FIRST NOTE, YOU JUST KNOW IT WAS MADE IN TENNESSEE.
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