
b r a n d  G u i d e



The creative spirit.

The stuff America was built on.

It’s alive and well within these borders.

Infused into every sip of oak barrel-aged 

amber gold. And every bite of 

“I’ve died and gone to heaven” cooking.

It’s felt in every note played.

Every song written. Every trail forged.

It’s one of the few things left

You can’t get at the touch of a button.

Crafted by artists. Visionaries. Pioneers.





OUR
VOICE



The voice of Tennessee represents more than 200 years of 

American Heritage. A million acres of pristine beauty. an exquisite 

blend of seven music genres filtered through a barrel of fine 

sour mash whiskey. It’s an old soul with a young spirit that 

understands the ways of the world. It’s full of state pride, but 

never blinded by it. Always connecting, never preaching. Direct 

yet humble. Honest yet hospitable. Above all, 



WRITTEN
WORD



Part philosopher, part conversationalist, the voice of Tennessee 

is a master storyteller. Told with a simple, salt-of-the-earth 

cadence, it never shouts, so exclamation marks should be avoided. 

And it never tries to sell you, so flowery prose or overpromises 

are not allowed. This is a voice that talks to you.

With respect, truth and knowledge. 



SPOKEN
WORD



The voice of Tennessee is never slick or polished. It has grit. 

And wisdom. And an ever-so-slight twang that gently reminds 

you where it came from. The person speaking the words must 

be made in Tennessee. Which means they were  either born here, 

or their Tennessee experiences have shaped them into who 

they have become. Think a young Kris Kristofferson

mixed with a middle-aged Johnny Cash. 



OUR
LOOK



All the visual assets —

photo, video, type, design — should capture the essence of Tennessee. 

 nothing should ever appear staged or manufactured. It should look 

and feel authentic. As though it was crafted by the state itself.



“The Soundtrack of america. made in tennessee.” logo is emblematic  

of our rich heritage and legacy. It’s as approachable as our people, 

but proper usage is important to help maintain its integrity and 

preserve our message. the following pages include our mark, which 

must be included on All materials printed for distribution. 





When scaling, adhere to size minimums.  If exceeding the minimum, permission must be granted by TDTD.

minimum size is 
1.375” x 0.5”

Retain padding equal to the height of the star elements around the mark at all times.

cap height

our logo 
Proper padding, spacing and sizing.

To retain the power and integrity of The Soundtrack of America. Made in Tennessee. brand essence, we 
recommend capitalizing and italicizing whenever it appears in a sentence. If italics are not available, 
quotation marks should be placed around the phrase. This also applies to the use of Made in Tennessee.

note:  

Partners may use The Soundtrack of America. Made in Tennessee. logo in print and web content, but 
must adhere to the established requirements found in our brand guide at industry.tnvacation.com. 
When used in print or digital, the The Soundtrack of America. Made in Tennessee. logo must remain 
smaller than the partner logo. On partner websites, the logo must click through to tnvacation.com. 

Any use of our brand logo must be pre-approved by TDTD. To ensure proper usage, partners must 
route all materials via email to Alisa.Kessler@tn.gov for approval prior to printing or general use. 



Do NOT add graphics, text, drop 
shadows or effects to the logo.

 Do NOT place the logo on a background 
or image that makes it difficult to read.

Do NOT use any part of the 
logo without “TENNESSEE.”

Do NOT change the position, relative 
size or alignment of the logo’s elements.

 Do NOT use logo without 
the registered trademark. 

 Do NOT skew, stretch, tilt, or 
change the color of the logo.

improper logo usage 
Improper padding, spacing, sizing and usage.



TYPE         
 & DESIGN



Everything should be rooted in the creative spirit of the state

Hand-crafted type where appropriate. nostaligic Colors that can 

be found in Tennessee ephemera. Layouts that feel like part of the 

landscape. Natural and flowing, not on sharp angles or limited by 

systematic grids. Every design element has a purpose. As though

it was meant to be. And has been there for years.



Oswald Medium, Roboto Slab, and Roboto are free Google Fonts for use in email 
communications to ensure creative displays the same for all users. These fonts do 
not require special licensing. They may be downloaded for free at fonts.google.com.

Typography 
Free, web-safe typefaces.

note:  



Brand colors 
Colors should be thoughtfully paired.

pms 7421 C

pms 7622 C

pms 7585 C

pms 1255 C

pms 7498 C

pms 5767 C

pms 7713 C

pms 2215 C

pms 7463 C

pms 4995 C

pms 437 C

pms 418 C

pms 161 C

pms 7351 C

pms 7535 C

c=40 m=94 y=62 k=51

c=23 m=100 y=100 k=17 

c=20 m=82 y=100 k=10

c=7 m=35 y=100 k=33 

c=70 m=46 y=100 k=44 

c=48 m=29 y=84 k=6

c=84 m=30 y=38 k=3  

c=91 m=60 y=44 k=26 

c=100 m=89 y=36 k=35 

 c=42 m=79 y=42 k=16

c=48 m=55 y=44 k=12 

c=62 m=55 y=64 k=39 

c=39 m=74 y=99 k=49 

c=44 m=51 y=68 k=20 

c=36 m=31 y=46 k=1 



PHOTOS 
 & VIDEOS



We stay away from the overtly commercial and staged tourism shots.

No perfectly groomed families with fake smiles and laughter. Instead, 

the camera work and people are perfect in their imperfections. We 

capture believable moments. With interesting camera angles. And 

beautiful compositions. We invite the viewer to not just view a story, 

but also experience a moment. Make them feel as though they are

part of the scene. Like their very own home movie shot

by a world-class cinematographer.





THE         LIFEBLOO D

OF THE BRAND



OUR
SOUND



It comes from every genre and every generation. It is not 

commercial or flashy, but real and soulful. It is filled with 

emotion. Needle-drop should be avoided if at all possible.  

It should be music created in the state by local musicians.  

From the first note, you just know it was Made in Tennessee.





everything we do visually should support who we are.  

from imagery to video to type. It’s the visual manifestation of 

our being, carrying the same quietly confident attitude 

that is part of our dna. 



u p d a t e d  j u n e  2 0 1 9


